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Although American companies spend a staggering $500 billion on advertising annually, many fail to
establish an emotional connection with consumers. Married to the Brand examines why some companies
develop this most desirable consumer connection, and why others don't. Using Gallup's 60 years of global
consumer data and tons of consumer stories, William McEwen shows that many marketers are great at
wooing a "first date" with consumers, but only the best can create a lasting marriage between buyer and
brand. The book explores how emotions such as confidence, integrity, pride, and passion can make
consumers want to stand by a brand, and shows how skillful brand management can keep a consumer-brand
marriage fresh and satisfying. Tools to rate Engagement Potential and Customer Engagement are also
provided, alowing marketers to quickly and objectively rate their own brand's performance.
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From reader reviews:
Robert Prather:

In other case, little men and women like to read book Married to the Brand: Why Consumers Bond with
Some Brands for Life. Y ou can choose the best book if you appreciate reading a book. As long as we know
about how isimportant the book Married to the Brand: Why Consumers Bond with Some Brands for Life.

Y ou can add know-how and of course you can around the world by way of abook. Absolutely right, due to
the fact from book you can realize everything! From your country right up until foreign or abroad you will
end up known. About simple issue until wonderful thing you are able to know that. In this era, we are able to
open abook as well as searching by internet device. It is called e-book. Y ou can utilize it when you feel
uninterested to go to the library. Let's learn.

Joshua Stamper:

Spent afree timeto be fun activity to do! A lot of people spent their free time with their family, or their
particular friends. Usually they performing activity like watching television, going to beach, or picnic in the
park. They actually doing ditto every week. Do you feel it? Would you like to something different to fill your
personal freetime/ holiday? May be reading a book may be option to fill your free of charge time/ holiday.
The first thing you will ask may be what kinds of publication that you should read. If you want to try look for
book, may be the publication untitled Married to the Brand: Why Consumers Bond with Some Brands for
Life can be very good book to read. May beit is usually best activity to you.

Michael Johnson:

Y ou may spend your free time you just read this book this book. This Married to the Brand: Why Consumers
Bond with Some Brands for Life is simple to create you can read it in the recreation area, in the beach, train
along with soon. If you did not have much space to bring often the printed book, you can buy the actual e-
book. It is make you better to read it. Y ou can save typicaly the book in your smart phone. Consequently
there are alot of benefits that you will get when one buys this book.

Naomi Dillon:

Some people said that they feel bored stiff when they reading areserve. They are directly felt this when they
get ahalf parts of the book. Y ou can choose often the book Married to the Brand: Why Consumers Bond
with Some Brands for Life to make your personal reading isinteresting. Y our own personal skill of reading
skill is developing when you like reading. Try to choose basic book to make you enjoy to learn it and mingle
the opinion about book and examining especially. It isto beinitially opinion for you to like to open a book
and go through it. Beside that the publication Married to the Brand: Why Consumers Bond with Some
Brands for Life can to be your brand new friend when you're experience alone and confuse with the
information must you're doing of their time.
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